How to make Media Literacy
Education fun and
"shareable™




THREE MAIN
THINGS TO KEEP rather than definitions.
IN MIND

Talk about examples,

The campaigns need to be
made fun.

Use local channels to deliver

a global message.




Talk about examples,
rather than definitions.
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"dialogue placement”
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Use local channels to
deliver a global message

Videos from Media Lab and voting

All of the videos did best in
their representative countries
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The European Commission’s support for the production of this
publication (work) does not constitute an endorsement of the
contents, which reflect the views only of the authors, and the
Commission and National Agency cannot be held responsible for
any use which may be made of the information contained

therein.



I hat's all folks!

...unless you have some
QUESTIONS for me
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