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Media functions




Transmitting political information
from political actors to the public.
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Gate-keeping:

Making decisions about what is news,
and for how long?
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watCthg:

Informally checking on the political system
(by allowing the public to monitor behavior of
elected officials).
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Setting the scope
of public debate:

More media attention leads to higher levels of
public knowledge about issue; this leads to
more pressure on politicians.







Agenda setting -

The media influence the public by covering
some issues, and ignoring others.




Bias

Ideological bias Corporate bias

GOVERNMENT

PROTEGTNG YO FRON REAL




Accessibility:
Media are not accessible to everyone; or
sometimes they use terms which are not

familiar to all; or sometimes not all people are
familiar with political realities.




Priming:

Prominence of stories in the media can
affect the standards by which we judge
political leaders.




Framing:

The way that the media present a story
make us decide who to blame for a
particular problem, or how the government

should respond (Individual vs. societal
frames).

Fox News v. Fox News Latino " HEALTH GARE: /%2 GAYS: 255t

How do they frame the same story for two different audiences?
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Appearance:

Especially on mobile devices, a start-up
press room looks similar to established
mainstream media.
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What is
PROPAGANDA

Persuasive Techniques

used to influence opinions, emotions,
attitudes or behavior.

Propaganda:

- Attempts to change or lead ones opinion
- Generally appeal to emotion, not intellect
- Attempt to guide peoples choices and
decisions



. CHARACTERISTICS OF
PROPAGANDA



Appears in a variety of forms
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s strategic and intentional
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Aims to influence attitudes,
opinions and behaviors




Can be beneficial or harmful

I][IN 1 BELIEVE |

VAPING IS A
GATEWAY T0 SMOKING

FALSE |
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May use truth,

Angeblich: In Russland
getétete Streuner
zur WM 2018

involves deception or
twisting the truth
small element of
truth may be
included to make

argument more
persuasive

example: blame the
enemy for war;
portray our country
as the victim of
aggression

half-truths or lies

REAL

Tatsdchlich: In Pakistan
getdtete Streuner
2016

Tool: Half-Truths or Lies

TALKED!




To be successful, propaganda taps
into our deepest values, fears,

hopes and dreams




Uses any means
to accomplish its goal
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WHO USES
PROPAGANDA?

- Advertisers
- Politicians
- Military

« Media, Journalism & Public Relations
- Advertising

- Education

- Entertainment content

- Advocacy bodies

Everyone!



TYPES OF PROPAGANDA




General types of
propaganda
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- Ad hominem

- Ad nauseam

- Appeal to authority
- Appeal to fear

- Appeal to prejudice
- Bandwagon

- Inevitable victory

- Join the crowd K =
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Bandwagon Technique:
Everyone is doing it! You should too!!!

AUSTRALIA, YOU'VE

cDonaIcl's
| HAMBURGERS

\ OVER 93 BILLION SERVED




Testimonials:

Testimonials are quotations or endorsements
which connect a famous or respectable
person with a product or item.



Loaded Words:

Using words like "new”, “improved’, “best”
when reporting something.

It's waaaay better than fasf food'.
It's Wendy's.



Misuse of statistics:

When the statistics are based on a falsehood.
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Name calling or stereotyping:

Discourse that smears or damages opponent,
frequently used by politicians.
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Plain Folks:

Discourse or methods to make the leaders
look like plain folks (like parents, regular
working persons).

SURE!
we'll
Finish

VICTORY LIBERTY LOAN




Snob Appeal:

Discourse that aims to flatter and implies that
a certain product is better than others.

TO BURN

BUT THE GOOD SENSE NOT TO.



Transfer of feelings
(good or bad) to
something else:

This transfer tries to make people view
something in the same way as something else
which has certain characteristics.

Militant men drink...
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TECHNIQUES OF
PROPAGANDA

- Activates strong emotions

+ Responds to audience needs

» Oversimplifies information

» Promotes ideological interpretations in order
to guide beliefs

» Attacks opponents, directly or indirectly
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BE CRITICAL OF
PROPAGANDA

Think of the context:

YOU ARE NOT
IMMUNE TO
PROPAGANDA



Message:

What is the nature of the information
and ideas being expressed?

REAL

CONTEXT
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Techniques:

What symbols and rhetorical strategies
are used to attract attention and
activate emotional response? What
makes them effective?
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Means of
Communication &

Format:

How did the message reach people
and what form does it take?

Tumblr
Update on Russian-linked activity on...

Nintendo 4:08 PM
Detective Pikachu is on the case - av...
It's all in a dav's work for Detective Pika._. <




Environment:

Where, when and how may people
have encountered the message?



Audience Receptivity:

How may people think and feel about
the message and how free they are to
accept or reject it?



ASK THE MEDIA
LITERACY BASIC
QUESTIONS

- Who created this message? ...
- Which techniques are used to attract
my attention? ...
- How might different people
interpret this message? ...
- Which lifestyles, values, and points
of view are represented - or missing?




HOW TO SPOT
FACEBOOK
PROPAGANDA

« Watch for posts that evoke a strong emotional

response, especially if the content is inflammatory,

controversial or divisive.

- Pay attention to the story the post is conveying, both

visually and textually. Question whom the narrative

serves and whether there might be a hidden agenda.

- Watch for absolutist language and messages like
“everything you think you know is actually wrong”.

- Be aware of cultural fears and stereotypes that the

post might imply.

« When in doubt: pause! Take a breath. Ask yourself
why youre having that reaction. It is very probable
that the specific statement has been designed on

purpose to invoke such reactions.
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Be a skeptic.

Have a vigilant mindset and know that
what you're reading could be
propaganda; this is a good start
to being critical.




Y
Use your search engine.

If you find a news story that seems
hard to believe, look for other sources.
If you can't find them, the story may
be fake. All facts in any story should be

‘ confirmed by two different reliable
sources. But today on the digital media
even real news stories are multiplied
by various outlets, so actually you may
need more sources than the
“traditional” two.
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Avoid unreliable
sources.

Public discussions or users’ comments
on a public page can deceive you if
you do not know or trust them.




Don't fall for every user

review you read.

Online reviews are sometimes fake,
advertisements, or just opinions of
someone you do not know.

“Ive found the job
where I fit best!”
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Try multiple media.

Don't rely on a single platform or
website or medium for your news. Be a
curious reader!




Beware of fake ads or
sponsored content.

Learn how you can identify paid content. On
social networks or search engines they are
labeled as “sponsored.” On Instagram specifically,
sponsored posts must carry the hashtag #ad.

M MetroHerald24




You need effort and deliberation to
know which online content you can
trust-but it's worth it in order to
stay clear of propaganda!



TASK/REFLECTION

- Try to find some newspaper articles that seem to you to be

overstatements or propaganda and do the following exercises:

- Be a skeptic: check who, when and why - can you document reliability
of source?

- Use your search engine: can you find more publications from different
sources on the same topic? Do they converge? If not, why?

- Check your sources: whenever someone shares a news article with
you, check the initial sources and do the reliability test.

« Try multiple media: can you find this publication on a paper medium?
Can you find forums or discussions on that topic?

- Beware of sponsored content: can you understand what the motives
of the author of the publication are? Is it really news or is it promotion
of commercial interests?

- Think about three example of good and bad propaganda; can you
document the different uses?

- Whenever you are in doubt, press the PAUSE button! Think before

you believe!
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LIST OF ILLUSTRATIONS
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